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Nutrisens and Matatie are joining forces to offer 

innovative solutions for people suffering from 

allergies and intolerances 

 

Lyon, April 16, 2025 

 

Nutrisens announces its strategic investment in the French startup Matatie, a specialist in 

allergen-free food products. This collaboration reflects the shared commitment of Nutrisens 

and Matatie to improving the range of options available for people suffering from food 

allergies and intolerances. 

 

Founded in 2017, Matatie has established itself as a key player in the allergen-free market by 

offering safe, high-quality food alternatives for people with allergies and intolerances across 

Europe. With its innovation-driven approach and mastery of production — the company owns a 

dedicated allergen-free production facility in the Paris region — Matatie has developed an 

innovative range of products free from the 14 major allergens, while ensuring optimal taste and 

nutritional quality. 

 

For its part, Nutrisens has been committed for several years to developing solutions tailored to the 

specific needs of vulnerable individuals. 

 

Through this investment, Nutrisens and Matatie will be able to jointly develop even more effective 

solutions, raise awareness about food allergy issues, and expand their distribution network. 

 

 

“This partnership will allow us to go even further in our shared mission: meeting the needs of people 

with allergies and intolerances in all aspects of their daily lives," says Tiphaine Bordier, Founder 

and President of Matatie. 

 

"We are convinced that this collaboration will enable us to have a greater impact and provide 

concrete solutions to the everyday challenges faced by people affected by allergies and 

intolerances," says Céline Bugnot, Managing Director France at Nutrisens. 

 



 

  

 

About Nutrisens 

Nutrisens, a European multi-specialist platform in clinical nutrition, is committed to 
providing every patient, regardless of their condition, with the most suitable nutritional 
solution. 
For over 15 years, Nutrisens has been a trusted partner for healthcare professionals, supporting 
the entire patient journey across hospitals and clinics, nursing homes, pharmacies, wholesalers, 
and home care, ensuring that every patient can enjoy eating. In-house production plays a key role 
in the Group’s product expertise. 
 

Key figures about Nutrisens : 

• €180 million in revenue in 2024 
• c.50% of the revenue generated outside France 
• Presence in 30 countries 
• Over 700 employees across Europe and Brazil 
• 7 subsidiaries : France, Spain, Italy, Portugal, Germany, UK and Brazil 
• Website: www.nutrisens.com 

 

 

 

 

About Matatie  

A French manufacturer and distributor of allergen-free products, Matatie is a strong brand that 
brings together a close-knit community, making allergic children happier by helping to erase 
their sense of being different. 
 
Key figures about Matatie : 

• Over 20 products free from the 14 major allergens 
• Presence in France, Spain, Belgium & Luxembourg 
• A dedicated allergen-free production facility in Île-de-France (Seine-et-Marne, 77) 
• Website: www.matatie.com 

  

http://www.nutrisens.com/
http://www.matatie.com/

